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Happy Wednesday everyone,

I was on a call recently discussing strategies 
on returning to work. The conversation re-
volved around the fate of office furniture that 
might or might not be used or needed when 
workers return to the office. The participants 
on the call assumed — rightfully so — that re-
duced density in the office and changes in the 
type of furniture needed when office buildings 
start to fill once again would mean a glut of of-
fice furniture.

“Furniture is very expensive to store,” said 
someone on the call. “Who knows how long it 
would be needed to be stored or if it will ever be 
needed. It would be cheaper to get rid of it and 
buy new furniture if the company needs to add 
it in the future.”

Yikes. I’m not saying the person on the call is 
wrong, but the waste that would create hit me 
like a punch in the gut. It also got me thinking: 
Are the products we sell in the industry so dis-
posable that shipping unused furniture to the 
landfill is more expedient than any alternative? 
And if that’s the case, what does that say about 
our industry?

I consider our industry a leader in environ-
mental thinking, but the amount of furniture 

that ends up in the landfill is shameful and 
needs to be addressed. Often, our industry’s 
“trash” is furniture that still has a useful life. 
It’s not that the furniture is broken or not us-
able, it simply doesn’t fit the look or feel of the 
offices being created. Effectively, the furniture 
is heading to the dump because it isn’t fashion-
able enough. What a shame.

I was sent the accompanying infographic by 
Kay Chesterfield, a California company that 
wants to “Re-Up” the future of upholstered 
furniture. The company was founded in 1921 by 
Sam Kay as an upholstered furniture company. 
Though it has changed hands a few times, its 
current president, Kriss Kokoefer, is embrac-
ing the modern-day mission of supporting 
sustainability through re-upholstery while 
partnering with designers, furniture dealer-
ships and global companies and institutions. Of 
course, Kay Chesterfield isn’t the only company 
refurbishing furniture for reuse. Many compa-
nies have made a living refurbishing and resell-
ing office furniture. They do great work keep-
ing things like panel systems from hitting the 
landfill. They deserve our support and praise, 
especially since they serve an important niche 
in the market by getting contract grade furni-
ture in the hands of companies that might not 
be able to afford anything else.

Our Environmental 
Responsibility for Furniture 
does not End with the Sale

KIRKBRIDE
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Still, the infographic tells a grim tale about 
what happens to furniture when it is tossed 
aside. It is shocking and frustrating. It is espe-
cially frustrating because so many companies 
have worked so very hard to make environmen-
tally responsible furniture. As an industry, we 
have shifted away from things like chrome plat-
ing and volatile paints, promoted zero landfill 
initiatives (for factory waste), created fabrics 
and carpets that are beautiful and don’t wreck 
the environment and held suppliers to the 
same high standards. Our trade organization, 
BIFMA, has worked hard to help its members 
reach their environmental goals through the 
LEVEL program, and the industry has em-
braced organizations like LEED and WELL.

We’ve done a great job sourcing recycled 
plastics and paints, using alternative veneers 
and staying away from poisonous chemicals but 
drop the ball when it comes to what happens 
to our furniture after it is no longer wanted or 
needed. As an industry, we need to redouble 
our efforts to keep our products from entering 
the landfill. Our environmental responsibility 
does not end after a furniture sale is made. We 
are responsible for those products from the 
time they are created to the time they are no 
longer needed.

Perhaps we can learn a thing or two from the 
electronics market. I wrongly believed that 
when a smart phone was returned to Apple 
or Samsung, or a flat screen television that 
stopped working was sent back to the manufac-
turer, the product was scrapped. It took a trip 
to Guangzhou, China, and the city’s bustling 
electronics market to realize I was wrong. In a 
massive, multi-story retail building in Guang-
zhou, these products are being refurbished and 
resold. On the upper floors, technicians repair 
the phones, televisions and other electronic 
products by soldering in new parts and giving 
them new life. On the ground level of the mar-
ket, Chinese entrepreneurs strike deals with 
overseas buyers — many from developing coun-
tries in Africa and other parts of Asia — who 
leave the building with boxes of refurbished 
products that will be reused by consumers who 
probably wouldn’t have the resources to plunk 
down $1,100 for a new iPhone 12 Max.

What can we do to come up with a system to 
do something similar? What are the barriers? 
I’d love to hear your thoughts on how the indus-
try can do a better job of preventing our furni-
ture from ending up in a landfill.

Rob Kirkbride and the Business of Furniture team

KIRKBRIDE

THE 47th CHINA INTERNATIONAL
FURNITURE FAIR (GUANGZHOU)

18-21 March 2021 Home Furniture
28-31 March 2021 Office Show & CIFM/interzum guangzhou 
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SHANGHAI HONGQIAO
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Kimball International Launches Groundbreaking Health 
Furnishings Brand Interwoven
Kimball International has launched Interwoven, a health furnishings brand with a focus on re-

search-based innovation and informed by its team’s long-standing industry expertise. Interwoven 
provides purposeful solutions to the health care marketplace, enabling its clients to safely care for 
patients, families, staff and community.
Interwoven’s work is driven by broad-based research, shaped through active listening to clients’ 

needs and honed by a team with many years of on-the-ground experience achieving desired out-
comes. It grows out of a number of long-standing partnerships between Kimball International and 
the health community.
As a part of the company’s recently launched Health Business Unit, Interwoven joins the Kimball 

International family of brands, which includes Kimball, National, Etc., Kimball Hospitality, D’style 
and Poppin.
Interwoven’s initial collections will include an array of furnishings, from patient recliners to home-

like lounge seating to modular caseworks for a $9 billion marketplace that is primed for growth.
“As health undergoes a transformational shift unlike any seen in the last century, Interwoven will 

anticipate trends and stay ahead of change in order to respond to customer needs,” said Phyllis Goetz, 
president of Kimball International’s Health Business Unit. “Our expert team will deliver thought 
leadership, design and specification services that allow our clients to reimagine their spaces and el-
evate patient experiences.”
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Jax, Sol and Mila Recognized with Good Design Awards
 Ɇ 9to5 Seating has been honored with three 

GOOD DESIGN Awards for Jax, Sol and Mila 
(top right, left, bottom right). The award recog-
nizes innovative industrial, product and graph-
ic designs from around the world.

Jax, Sol and Mila creatively address needs 
in the market while delivering on style. With 
dramatic silhouettes and a sculptural aesthetic, 
the Jax Collection is a complete lounge line 
with high-back, mid-back and side models that 
create a cohesive look officewide. Task chair Sol 
features active, pivot-back technology, engi-
neered to support a range of working postures 
for users on cell phones, tablets or laptops. 

Mila enables easy ergonomic adjustment, 
with a mechanism that automatically adapts to 
each user’s weight, hidden in a contoured alu-
minum frame that encircles the seat and back.

“9to5 Seating is honored to be granted not 
one but three prestigious GOOD DESIGN 
Awards this year,” said Dara Mir, president and 
CEO of 9to5 Seating. “We are just as committed 

to design and innovation as we are to making it 
accessible to a wide audience.”

The historic GOOD DESIGN award program 
was founded in Chicago in 1950 by esteemed 
architects Eero Saarinen, Charles and Ray 
Eames and Edgar Kaufmann, Jr. They are 
regarded as one of the world’s most prestigious 
and oldest design award programs organized 
annually by the Chicago Athenaeum Museum 
of Architecture and Design in cooperation with 
the European Centre for Architecture, Art 
Design and Urban Studies and Metropolitan 
Press, Ltd.

PRODUCT SPOTLIGHT

BoFoooo
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TOP INDUSTRY NEWS

Chris Binnendyk Becomes the Majority 
Shareholder and CEO of Three H

BINNENDYK WILL ASSUME SEVERAL KEY EXECUTIVE FUNCTIONS AS CEO. HIS EXPERIENCE IN 
STRATEGIC AND SALES INITIATIVES WILL BE IMPORTANT IN TAKING THREE H INTO A PLANNED, 

HIGH-GROWTH PHASE.

BoFoooo
competitive leader with a 
strong distribution network 
across North America.

Binnendyk will assume sev-
eral key executive functions in 
his position as CEO. His expe-
rience in strategic and sales 
initiatives will be important in 
taking Three H into a planned, 
high-growth phase.

“Three H is in an enviable 
position of having relevant 
products and high-level, pro-
fessional distribution in a 
healthy market category,” Bin-
nendyk said. “The ability to 
increase sales even during the 
pandemic is testament to this. 
The future only looks brighter 
for Three H. I am looking 
forward to taking an active 
role in the executive team as 
the company commences an 
aggressive growth plan.

“With our heritage and fac-
tory of committed employees 
firmly rooted in Northern 
Ontario I see a bright and 
progressive future together. I 
am proud to join the Dittmann 
family in carrying on the tradi-
tion of well-crafted, quality 
products supported by one 
of the best customer service 
teams in the industry in North 
America.”

Binnendyk has a Bachelor 
of Arts in political science and 
an MBA from the University 
of Toronto. He will be based in 
the Three H Toronto corpo-
rate office and showroom. BoF

TOP INDUSTRY NEWSTOP INDUSTRY NEWSTOP INDUSTRY NEWSTOP INDUSTRY NEWS

www.indeal.org

HAVE YOU  
MET MORTARR?

INDEAL + MORTARR
INDEAL has teamed up with Mortarr, a digital marketing 
platform for the commercial furniture industry, supporting 
members in building brand connections and finding project 
inspiration while increasing their online visibility and new 
business pipeline.

Chris Binnendyk has 
become the majority 
shareholder in Three 

H and has taken on the CEO 
position.

Binnendyk has served in a 
number of senior leadership 
capacities over the past 22 
years at Allseating Corpora-
tion, most recently as presi-
dent. His capabilities include 
extensive contract office fur-
niture industry experience, a 

strong business development 
orientation and an established 
ability to lead transformative 
innovation. Binnendyk is an 
experienced strategist with a 
deep understanding of how to 
build enduring business-to-
business brands.

“Chris brings proven execu-
tive leadership skills to Three 
H at a time when the company 
is poised to move to the next 
level of growth,” said Roy Ditt-

mann, Three H president. “On 
behalf of the board of Three H 
we couldn’t be more excited to 
have Chris join our company 
and to help guide us into our 
next chapter of success.”

Over the past several years 
Three H has developed a broad 
lineup of award-winning 
product lines in the laminate 
casegoods marketplace. The 
company has become well-
known as a design and price-

http://www.bof.press
http://www.bof.press
https://bellowpress.com
https://bellowpress.com
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Introducing Ark, New Strategic 
Consultancy Guiding Organizations 

through Uncertain Times
THE COMPANY IS EXCITED TO BRING A NEW LEVEL OF ANALYTICAL RIGOR TO THE STRATEGIC LEVEL 
CONVERSATIONS ABOUT THE FUTURE OF WORK AND ORGANIZATIONAL PERFORMANCE AND THE 

WAYS IN WHICH REAL ESTATE AND THE BUILT ENVIRONMENT SHAPE THEIR TRAJECTORIES.

Ark, a new strategic consulting studio 
confronting the evolving landscape of 
real estate and organizational strategy, 

is pleased to announce its official launch. Iden-
tifying a niche underserved by the current mar-
ket, Ark operates at the intersection of design, 
research, and enterprise performance, bringing 
innovation and multidisciplinary thinking to 
today’s greatest business and spatial challenges. 
The consultancy will support organizational 
and institutional clients with a range of services, 
including: organizational transformation strate-
gies, innovation strategies, portfolio planning, 
corporate and campus transformation initia-
tives, change management, and visual storytell-
ing, as well as a full suite of bespoke data and 
research capabilities from generating market 
insights and industry analyses to survey devel-
opment and execution.

Identifying a niche underserved by the cur-
rent market, Ark operates at the intersection of 

design, research and enterprise performance, 
bringing innovation and multidisciplinary 
thinking to today’s biggest business and spatial 
challenges. The consultancy will support organi-
zational and institutional clients with a range of 
services, including:

• Organizational transformation strategies
• Innovation strategies
• Portfolio planning
• Corporate and campus transformation 

initiatives
• Change management
• Visual storytelling
• It also will offer a full suite of bespoke data 

and research capabilities from generating 
market insights and industry analyses to 
survey development and execution

Composed of a highly skilled and diverse team 
of professional strategists, designers, educators, 

digital artists and researchers, Ark evolved from 
the Strategy & Discovery arm of global architec-
ture, design and planning firm HLW. The team 
will function as an independent consultancy, 
establishing a more flexible and agile approach 
to delivering data-driven design and research 
tools to a wider range of clientele. Rooted in the 
power of “big data” and its role in the future of 
the built environment, Ark is well-positioned to 
support the analytical needs of the architecture 
and design community and those of its organiza-
tional, institutional and civic partners.

The company is excited to bring a new level of 
analytical rigor to the strategic level conversa-
tions about the future of work and organization-
al performance and the ways in which real estate 
and the built environment shape their trajecto-
ries, according to Mat Triebner and Peter Bacev-
ice, who will be transitioning from their roles at 
HLW as director of strategy and discovery and 

director of research, respectively, to spearhead 
the Ark team’s efforts.

Ark’s team has previously worked in tandem 
with domestic and international firms, including 
Ayers Saint Gross, Bjarke Ingels Group, Foster 
Partners, Gary Lee Partners, Hickok Cole, Hecht 
Burdeshaw, Heatherwick Studios, Manica, OMA 
and SHoP. Through these partnerships, and in 
conjunction with HLW, Ark has been steadily 
building an impressive client roster, includ-
ing the likes of Audible, Capital One, Discovery 
Networks, Fordham University, Google, Kering, 
Morgan Stanley, Prudential and SAP.

Ark is based in Manhattan, with a presence in 
Los Angeles, Michigan, New Jersey and London. 
The team is also working on initiatives in At-
lanta, Austin, Dallas and Chicago, with plans to 
further expand into the American Midwest and 
across Western Europe. BoF

Real People
Real Issues 

Real Conversations

 
Let's Chat!
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Allsteel Partners with Swedish Acoustic 
Solutions Brand Zilenzio Building on a 

Comprehensive Workspace Portfolio
ALL ZILENZIO PRODUCTS ARE INFLUENCED BY SCANDINAVIAN DESIGN PRINCIPLES, AND ITS 

PORTFOLIO INCLUDES DESIGNS FROM NORM ARCHITECTS AND NOTE DESIGN STUDIO.

Allsteel has announced a new partner-
ship with Zilenzio, a Swedish manu-
facturer that develops and delivers 

high-quality sound absorption through design 
solutions.

As architects, designers and end users seek a 
floorplate of varied products with equal consid-
eration of character and functionality, Allsteel 
recognizes meeting the needs of the modern of-
fice requires multiple manufacturers, each with 
their own expertise. By sharing research and 
dealer relationships through formal partner-
ships, Allsteel can simplify the total specification 
process. With Zilenzio, Allsteel will offer beauti-
ful solutions for the often-overlooked acoustic 
challenges in modern workplaces, contributing 

to a more holistic sense of wellness and produc-
tivity in the workplace.

Marie Lindqvist and Jenny Helldén founded 
Zilenzio with one mission: to create quieter 
work environments. Many objects in the work-
place that reflect sound could absorb sound 
instead. All Zilenzio elements are thoughtfully 
designed and built to help define space through 
various partitions and screens.

Their vision is grounded in three principles:
Sound: Aural distractions like the human 

voice contribute to lost productivity and mental 
strain, affecting our physical well-being more 
than we realize. Zilenzio helps organizations 
create a more supportive workplace through 
more thoughtful consideration of acoustics.

Space: In addition to absorbing sound, Zilen-
zio’s screening and furniture elements define 
spaces to either create circulation patterns or 
give a measure of privacy. With a combination of 
fixed and portable products, Zilenzio empowers 
increased utility throughout the work environ-
ment.

Sustainability: Sweden has a legacy of using 
resources wisely and being aware of the impact 
of manufacturing. Stone wool, made entirely 
from natural stone, is a sustainable material, 
which is durable, functional and virtually in-
exhaustible. In addition to being gentle on our 
world, stone wool is the best in its sound class. 
Mineral wool combined with upholsteries and 
wood add warmth to designs, while strict safety 
standards and chemical input considerations 
create sustainable solutions.

All Zilenzio products are influenced by Scandi-
navian design principles, and its portfolio in-
cludes designs from Norm Architects and Note 

Design studio. Notable products now available 
through this partnership with Allsteel include: 
Focus Pod, an intimate, free-standing nook; 
Delta, attractive, ceiling-hung sound absorb-
ers that dramatically reduce noise even in open 
floor plans; and Timber, a minimalist, sound-
absorbing module that can be combined in many 
ways for visually engaging wall applications.

This latest partnership follows the success of 
Allsteel’s previous collaborations with Danish 
design brand Normann Copenhagen, and the 
Oakland, California-based furniture company 
Corral. United by shared values of client service 
and world-class design, these partnerships cre-
ate an all-inclusive range of solutions in terms 
of function, material and aesthetic without 
compromising on manufacturing capabilities. 
The founders of Zilenzio describe their brand as 
one that keeps the customer at its core, always 
strives to be agile in response to their needs and 
maintains a positive, engaged, accessible and 
solution-driven collective. BoF
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INDUSTRY RESEARCHBoFoooo

Sweeping Research Shows Workers 
Want Freedom Within a Framework 
Rather Than a Rigid Formal Policy

WORKING FROM HOME AND WORKING AT THE OFFICE DOESN’T WORK FOR EVERYONE ALL THE 
TIME. REGARDLESS, RESEARCH SHOWS MANAGEMENT IS BEGINNING TO HAVE ITS SAY AS WELL.

by Rob Kirkbride

When the COVID-19 pandemic took 
hold, there were dire predictions 
about the death of the office, demise 

of commercial office leases and the permanent 
shift of workers from the office to the home. 
Some described the state of work as the new nor-
mal. But as the world begins to emerge from the 
grip of the virus, experts are beginning to evalu-
ate the long-term effects.

That “new normal” is now being viewed as 
abnormal. Our habits, including our desire to 
return to the office, are incredibly ingrained. To 
be sure, the way we work has changed and some 
of those changes will be permanent. Rays of 
sunlight are coming from the pandemic as well. 
There is a definite drive toward balance and cre-
ating a workplace that is inclusive — where the 
virtual and in-person office environment experi-
ence is the same.

INDUSTRY RESEARCH

That is according to data from WKspace, a 
U.K.-based workplace strategy and employee en-
gagement company that has polled thousands of 
workers around the world to better understand 
what’s next for the office. Research from this 
ambitious goal of tapping into 169,000 respon-
dents was presented by workplace strategist and 
managing director of WKspace Hannah Nardini. 
Nardini presented her research during Tarkett’s 
webinar, “Rethinking the Workplace; the Essen-
tial Office.”

Nardini shared insights on where we’re most 
productive, employees and employers shifting 
thoughts on working from home/from the office, 
how they would like to split their time between 
the home and the office, the changing role of the 
office and how employees’ attitudes toward the 
environment has shifted.

She used data from the U.K., U.S. and the Neth-
erlands to explain differences between the three 
countries (and many similarities). Workers 
everywhere who were forced to work at home 
are feeling the added stress of more hours, dis-

connection from their peers and poor remote 
work setups. At the same time, they are benefit-
ting from not commuting and a better work-life 
balance.

“I know that we have had a very harsh lock-
down and that there doesn’t appear to be an end 
in sight,” she said. “People are generally — across 
all locations — frustrated. People are tired and 
there’s a craving to have some reality and go back 
to some normality of how things were. In all lo-
cations, people are having to cope with extended 
work hours and missing virtual meetings are 
tending to fill people’s diaries back to back, and 
the people are tending to work through lunch.

“They’re working longer hours because of this. 
And that in itself is going to be creating more 
of a challenge around this ability to disconnect. 
Motivation appears as an issue again, in all loca-
tions. And it really is because we just don’t see an 
end. We can’t see how we’re going to be released 
out of this. We don’t know the date to work to. 
In the Netherlands we’ve noticed, particularly 
with lockdowns, they’ve gone in and out (out of 
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INDUSTRY RESEARCH

lockdown), and we start to have some people go 
back to the office, then it reverts back. There’s no 
certainty in anything. There’s been a consistent 
amount of churn and change that has been going 
through people’s lives. Finances are also particu-
larly mentioned. We noticed that across the U.S. 
and the U.K., if you look at the economies, obvi-
ously there’s a lot of uncertainty.”

Nardini said research shows we’re seeing more 
of a resettlement or rebalance. People don’t want 
to just work at home, and people don’t want to 
purely work from the office. “We’ve definitely 
noticed that people have become far more real-
istic in the drawbacks that remote working has 
created,” she said. “So there are damages, there 
are challenges to it, but there are also positives. 
And what people are looking for is much more of 
a holistic way of looking at work.”

Regardless of what workers want, research 
shows management is beginning to have its say 
as well. WKspace found 37% of employees be-
lieve the reason they will have to go back to their 
office is because managers will expect them to — 
a return to presenteeism. In fact, research shows 

managers are saying they still need to see people 
to know they are working and might not trust 
them to work from home.

Working from home and working at the office 
doesn’t work for everyone all the time. Nardini 
said when she dug into the results of her sur-
vey, she said of those who only wanted to work 
from home, 97% were introverts. And when she 
looked at the people who said they only wanted 
to work in the office, 93% of those were extro-
verts.

“We’re noticing a big divide now appearing 
more acutely between these personality types,” 
she said. “From a cultural perspective, we don’t 
want to create a chasm between people. We 
know that there’s a tendency potentially for in-
troverts to disconnect themselves from perhaps 
some of the groups in the organization. So there 
needs to be more emphasis placed in coming 
together and the values that brings rather than 
creating two classes of employees.”

The general trends WKspace is finding among 
its clients is meeting in the middle — the expec-

INDUSTRY RESEARCH

tation that you should be coming into the work-
place potentially one to two days per week or 
more if it’s appropriate to you. The office is still 
important as a place to connect with technol-
ogy, colleagues and team members, the survey 
found. An increasing number of people say they 
are willing to change jobs if the workplace isn’t 
flexible.

As we move out of the pandemic, management 
will be critical to a company’s success, Nardini 
said.

“You really do need to engage with your people 
before you make any strategic decisions,” she 
said. “People will tend to rebel, and let’s not for-
get the amount of people who said they are look-

ing for other jobs. People need to be an intrinsic 
part of your decision-making process and what 
happens next. There’s a definite desire to rein-
state balance. People are not into the extremes 
anymore. It’s moving more towards the center. 
So people want to have a healthy balance of be-
ing able to work remotely, but also being able to 
have a physical presence in the workplace.”

On average, across all locations, 60% of people 
are saying that they would like to be working 
from home three to five days each week. People 
are also looking for an improved home setup and 
technology solutions. In short, workers want 
freedom within a framework rather than having 
a rigid formal policy, Nardini said. BoF

http://www.bof.press
http://www.bof.press
https://bellowpress.com
https://bellowpress.com


22 23The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021 The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021

REGIONAL INDUSTRY NEWSBoFoooo

PACIFIC WEST

RESTORATION INCLUDED

LOS ANGELES — Tower developer 
Onni Group is a step closer to city 
approval for its massive Times Mir-
ror Square project set for Downtown 
Los Angeles. The 1.5 million-square-
foot, mixed-use development adja-
cent to City Hall was unanimously 
approved by the City Council’s plan-
ning committee. The complex will 
add 1,127 rental units and 307,300 
square feet of modern office space, 
as well as a new 50,000-square-foot 
grocery store and 18,817-square-foot 
restaurant. Adding two towers to the 
city’s skyline, the project will span a 
full city block at Broadway, Spring, 
First, and Second streets at the for-
mer home of the Los Angeles Times. 
The project includes rehabilitating 
and restoring the historic Times, 
Plant and Mirror buildings, which 
will contain the new office space for 
rent.
Commercial Observer

LIVE-WORK-PLAY
SEATTLE — Completion of the of-
fice component of 3rd and Lenora 
marks the first foray into resi-
dential real estate along with the 
introduction of a single-building 
live-work-play environment to the 
Seattle market, says Martin Selig 
Real Estate and the Seattle studio 
of Perkins+Will. The offices feature 
11 stories and more than 200,000 
square feet with large flexible 
floorplates, providing custom space 
options based on size and employee 

needs. Office tenants will have ac-
cess to a wide array of amenities 
including 13-foot ceiling heights 
with views of Elliott Bay as well as 
the Cascade and Olympic moun-
tain ranges. There are also outdoor 
spaces for lounging and working on 
the 12th and 36th floors.
CRE Seattle

MOUNTAIN

WORK CLOSE TO HOME

LAS VEGAS — The Howard Hughes 
Corporation has announced plans 
to add a 10-story office building and 
additional luxury apartments inside 
the Downtown Summerlin com-
munity in west Las Vegas. The new 
office building called 1700 Pavilion 
will be located south of the Las 
Vegas Ballpark. The 267,413-square-
foot building will be on just under 
three acres of land and expected to 
have vantage points showing the 
entire Las Vegas valley. “Demand 
for working close to home is on the 
upswing - both locally and nation-
ally - along with demand for urban-
style living surrounded by all the 
conveniences that make for a fulfill-
ing lifestyle,” said Kevin T. Orrock, 
president of the Las Vegas region for 
the Howard Hughes Corporation.
KTNV

CLASS A ON TOP
PHOENIX, Ariz. — KBS has sold An-
chor Centre, a 333,014 square-foot 
class-A office property in Phoenix, 
to TerraCap for $103 million. KBS 
acquired the property in 2014 and 

invested what the company de-
scribes as a multi-million dollar 
capital improvement program. The 
firm upgraded the lobby, common 
areas and restrooms, and expanded 
and modernized the property’s ame-
nity spaces. As a result of these im-
provements, Anchor Centre gained 
a local reputation as one of the most 
desirable office buildings in the 
submarket. The property is Energy 
Star-rated with onsite dining, a deli, 
secured underground parking, a ten-
ant lounge and game room, fitness 
center, conference facility, plaza 
area and outdoor patio. The Phoenix 
market has rebounded swiftly from 
the pandemic, and class-A office 
performance is outpacing class-B 
performance.
GlobeSt.

MIDWEST

NO PREFERENCE
COLUMBUS, Ohio — A new $19.2 
million office building is joining the 
array of offerings at the Hamilton 
Quarter mixed-use development. 
The speculative office building has 
flexible capabilities with larger scale 
floor-plates because it isn’t look-
ing for end users from any specific 
industry. This office development 
will have prominent frontage right 
on Route 161 with signage potential, 
and it’s next to built-out retail and 
a hotel. Its floor plates will be about 
27,000 square feet apiece with a base 
lease rate of $18.95 per square foot 
net.
Columbus Business First

LET THERE BE LIGHT
MINNEAPOLIS — Tennant Co. 
relocated its headquarters from 
Golden Valley to a 40-acre campus 
in Eden Prairie. The 150-year-old 
manufacturer of cleaning equip-
ment renovated a five-story, 
162,750-square-foot building to 

highlight the company’s story, brand 
and products, while limiting its envi-
ronmental impact. St. Paul-based 
architecture firm BWBR worked 
with Tennant to modernize the 
new workspace, turning the 1980s-
era corporate facility into a space 
that added color and post-modern 
Scandinavian design elements. The 
new space reduced closed offices by 
80%, which gives employees ac-
cess to more natural light and other 
amenities. Furniture was selected to 
promote personal health. Worksta-
tions have sit-to-stand functions.
Minneapolis/St. Paul Business Journal

NORTHEAST

SCIENCE SPACE AVAILABLE

NEW HAVEN, Conn. — Winchester 
Partners, a joint-venture of L+M 
Development Partners, Twining 
Properties and the Goldman Sachs 
Urban Investment Group, has closed 
on a $22 million loan for Winchester 
Works, a 143,000-square-foot Class 
A technology and life sciences 
campus in New Haven’s Prospect 
Hill neighborhood and across the 
street from Yale’s Science Hill. Built 
in 2012, the building at was the first 
new office building constructed in 
New Haven in more than 20 years. 
The building was formerly part of 
the Winchester Factory, constructed 
in 1915 and gut-renovated in 2012 as 
a Class A Corporate Headquarters. 
Winchester Office LLC purchased 
the property in late 2019 and is in 
the process of preparing the build-

ing for life sciences tenants. 
Real Estate Weekly

SOUTH

BUILD TO SUIT OPTIONS

BIRMINGHAM, Al. — Ironvest 
Partners are leasing space on a new 
development named Ballast at the 
Switch, Birmingham’s innovation 
district. The development will of-
fer build-to-suit office space with 
amenities, with spaces ranging from 
1,000 to 20,000 square feet. Ballast 
at the Switch’s private suites will 
have access to two indoor and two 
outdoor common areas, including a 
rooftop deck and private courtyard.
Bham Now

PERFECT FOR CREATIVES 
BIRMINGHAM, Al. — Developers 
Dick Schmalz and Scott Bryant plan 
to bring more than 21,000 square 
feet of office space to the Rotary 
Trail in a new development that’s 
being marketed by Martin Smith 
of SRS Real Estate Partners. The 
currently unnamed project includes 
the redevelopment of an existing 
5,000-square-foot building along 
with the construction of a new 
three-story building with 16,000 
square feet of office space and a 
common area rooftop. Terraces on 
the second and third floors will pro-
vide views of the central business 
district skyline, and onsite parking 
will be available in the rear and on 
the street. The office spaces range 
from about 4,750 to 6,000 square 
feet, which can be broken up or com-

bined. The new development would 
be well suited for creative, engineer-
ing, professional and tech-related 
businesses as well as startups.
Birmingham Business Journal

IDEAL ACCESS

DALLAS — McKinney-based Thak-
kar Developers is pitching plans 
for the first phase of a one million-
square-foot office development — 
The Avenue — in Allen. The planned 
office building is part of the devel-
oper’s 80-acre mixed-use project. 
Thakkar plans to begin the project 
with a 125,000-square-foot office 
building and expects office leasing 
activity to be strong based on The 
Avenue’s prime location with front-
age on State Highway 121 providing 
excellent access to all areas of the 
D-FW Metroplex.
The Dallas Morning News

Compiled by Emily Clingman
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ALL TIME | January 1, 2016                        BoF Industry Index Start: $24,379.54

BoFoooo INDUSTRY SHARES

YEAR TO DATE | January 27, 2021                      Yearly Start: $21,177.78     (2020 Ended Down -18.78%) 

2021 YTD GAIN / LOSS

+888.72 (+4.20%)

CURRENT VALUE  TOTAL GAIN / LOSS

$22,066.50   -2,313.04 (-9.49%)
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Table 1
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STOCK GRAPHS

BoF Industry Index - Since Jan 1, 2016

Five Years - Major Industry Stocks
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CAREERS: STEPHEN SAYSBoFoooo

Dear Stephen,
I am an HR professional, and I have seen a lot of ter-

rible things appear on resumes over the years. Lately, 
and with shocking consistency, I find that I am ines-
capably distracted by candidates’ email addresses, so 
much so that I often don’t even get past the top line of 
the resume. It has occurred to me that people do not 
think about what their email address may be telling us, 
as insane as that may sound. I am serious, though. I 
have actually gotten a resumes with the emails Ar-
leneTheBlonde@aol.com (I hoped and prayed that her 
last name was ‘TheBlonde’, alas, it was not) and hot-
stud1234567@yahoo.com (clearly, the obvious unorigi-
nality wasn’t enough to dissuade this stud). Another 
email thing, which I really shouldn’t be saying because 
it makes my job easier, but which nonetheless shocks 
me in its thoughtlessness, is email addresses that in-
clude birthdays. Let me explain: let’s say I get an email 
from someone whose name is “David” and then I see 
his email is David63056@yahoo.com, I now know his 
birthday is June 30th 1956. I would never be allowed to 
ask a candidate’s age, and I never would go out of my 
way to figure it out, but if someone is advertising it, you 
better believe I am going to use all the information at 
my disposal when making hiring decisions. And do not 
get me started on people who still use Hotmail or AOL 
addresses. It’s not much different than putting your age 
in your email.

You are the headhunter, you must see hundreds of 
resumes a day. Am I getting old and cranky or do you 
think about this stuff too? I read your column in BoF 
every week, and I figured some people who are looking 
for work might be interested to hear how HR people see 
their email addresses.

Address Me By My Name

You can send your workplace 
questions to Stephen at:  
StephenSays@bellow.press 

Questions selected to be 
answered, will appear in 
this column. Please use the 
Subject: Stephen Says for all 
emails. Stephen Viscusi is a 
bestselling author, television 
personality, and CEO of The 
Viscusi Group, global ex-
ecutive recruiters located in 
New York. Follow Stephen on 
Twitter @stephenviscusi, Like 
Stephen on Facebook; and 
follow him on LinkedIn.

Is Your Email Address Costing 
You a Job?

Dear Address Me,
Thanks for reading and sharing! Don’t worry. You’re 

not being cranky, but I can’t promise you’re not get-
ting old. Jokes aside, candidates’ email addresses are 
something we talk about everyday here at The Vis-
cusi Group. You wouldn’t believe some of the email 
addresses people come up with. Before we jump into 
a few examples, let me assure you and the rest of 
my readers that all of the following email addresses 
are 99% real (I have changed names very slightly so 
as not to give out people’s email addresses, but the 
sum and substance are intact). Just to emphasize 
how crazy this is, please understand that a flesh and 
blood human person sat at their computer and from 
all the possible combinations of letters and numbers 
available to them, somehow landed on these ter-
rible, terrible email addresses. We receive hundreds 
of resumes a day, thousands a week, so the crop from 
which I can pick is quite large, but still.

Before we get into the fun and games, let me just 
point out why the email address on resumes is so 
important. When an employer chooses to contact a 
candidate, chances are they will reach out by email, 
at least in the first instance. This means that they will 

Stephen Says is on vacation this week.
This column first appeared four years ago on January 25, 2017.

need to look at the resume and copy the email into 
the address field. They will have to look at every letter 
and make sure that they didn’t make a typing error. 
All of this means a lot of time spent scrutinizing an 
email address, and as you make clear, this affects HR 
people’s decisions.

Okay, on to the examples. You are completely right 
about people who use their birthdays as part of their 
emails. Some people think they are being sly and 
will only include the last two digits of the year, but if 
you see enough email addresses like this, it’s always 
easy to tell. If you’re one of these people, change it! 
If you must use some form of your birthday because, 
let’s say, you need to use numbers and you lack the 
capacity to remember any numbers other than your 
birthday, why not use the numerical equivalent of the 
month instead of your birth year? Again, I’d recom-
mend staying away from the birthday altogether, 
but by all that’s holy why would you want to give a 
prospective employer your age? The most ridiculous 
birthday email address I’ve ever seen--and really one 
of the most absurd addresses I’ve seen in all--was 
from an older gentleman, who, for whatever rea-
son, was very into his birthday. It was jaredholmes.
jan.13.1942@yahoo.com, and it has been a source of 
genuine pleasure for me ever since I saw it.

Another age signifier that drives me crazy is when 
people add familial titles to their emails. This intro-
duces all the same problems as having your age, but is 
even less shameless. My favorite of these was a wom-
an who used MaternalGrandmaMarge@hotmail.com. 
I mean, somehow Marge made being a grandmother 
neither cute nor funny. It’s a great email address if 
the only people who email you are your daughter’s 
children. In every other conceivable circumstance, it 
is utterly ridiculous. I would not hire MaternalGrand-
maMarge, but I do chuckle whenever I think about 
her email address.

As far as the domain names are concerned, I’m of 
the belief that they are what they are. I understand 
the connotations of an AOL or Hotmail account (and 
Yahoo is heading in that direction too), but I think 
those feelings are industry specific in some cases. Ei-
ther way, I always encourage people applying to get a 
Gmail account, even if it’s only for this purpose. There 
really is no harm. I’ll use this opportunity to bring up 
another one of the anti-All Stars because it’s related. 

I once received a resume that looked great, and I 
decided to write the candidate an email. Low and 
behold, his email was godaddygogogo@godaddy.com. 
I actually thought it was fairly clever, but I decided 
to go with a safer choice, for obvious reasons. The 
lesson here is that clever email addresses are great 
for friends, but not always so great for getting hired. 
HR people want to hire reliable, responsible, smart 
people; cleverness is rarely requisite.

The last one I’ll mention is, perhaps, the type of 
email that gives me most pause. It’s not the funni-
est, but it is definitely one of the strangest and most 
revealing. I’m talking about collective family emails 
like, thejeffersonfamily@gmail.com. You would be 
shocked by how often I see this; I am shocked by how 
often I see this. I cannot imagine any explanation for 
using a joint family email for a job search other than 
ones that reflect horribly on the applicant--either 
they don’t know how to use a computer at all, or their 
spouse is worried that they’re hiding a whole lot. I 
understand how family email addresses can be a nice 
thing for children that are too young to have their 
own, but why would someone ever put that address 
on a resume?

Here is the point: if you are looking for a job and you 
think your email address is a strange one (if you even 
wondered whether yours was okay or not, it is not 
okay), you should simply create a new email address 
to put on your resume. It is so easy, and it doesn’t 
cost a dime. And although your own name might be 
taken, there must be some way to use your last name 
and keep it simple--throw in your middle name if you 
need to. The email address you use says a lot about 
who you are or, if nothing else, how much you know 
about email etiquette, and that is a story in and of 
itself. Of course, you then have to remember to check 
your new email account, but that shouldn’t be too 
much of a burden for an adult looking for a job. If it is, 
you have bigger problems than a strange email ad-
dress. I know this all might seem like common sense, 
but I am always told that my common sense columns 
are the best ones. As amazing as it is, people need to 
hear this stuff.

Also, send me some of the best (worst) email ad-
dresses you’ve come across. I’m always looking for a 
good laugh.

~Stephen
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Events
CHICAGO  (NEW DATE)

NeoCon
October 4-6, 2021

NeoCon is the world’s leading plat-
form for commercial design and 
the annual gathering place for over 
50,000 design professionals and 
end-users.  Marking its 52nd edi-
tion, NeoCon continues to serve as 
the commercial design industry’s 
launch pad for innovation -  show-
casing game-changing products and 
services from leading companies 
and emerging talent, and providing 
unparalleled access to the most cut-
ting-edge solutions.
www.neocon.com

LONDON  (NEW DATE)

Clerkenwell Design Week
May 25-27, 2021

Clerkenwell is home to more cre-
ative businesses and architects per 
square mile than anywhere else on 
the planet, making it truly one of 
the most important design hubs in 
the world. To celebrate this rich and 
diverse community, Clerkenwell 
Design Week has created a show-
case of leading UK and international 
brands and companies presented in 
a series of showroom events, exhibi-
tions and special installations that 
take place across the area.
www.clerkenwelldesignweek.com

ITALY  (NEW DATE)

Salone del Mobile.Milano
September 5-10, 2021

President of the Salone del Mobile, 
Claudio Luti, had this to say: “Being 
able to hold the Salone next year is 
an absolute priority for all those of us 
whose lives revolve around design. 
We have tried very hard over the last 
few weeks not to make proclama-
tions or announcements that might 
subsequently have to be denied or 
revised in view of the evolving situ-
ation. Moving the dates of the Sa-
lone del Mobile is not just a matter 
of rejigging the calendar, it also has 
to consider the many days needed 
to set up and dismantle the various 
pavilions, which in turn have to fit 
in with the demands of many other 
fairs held in the Fiera Milano spaces. 
Now that we have achieved the best 
possible all-round solution, thanks 
to the collaboration of Fiera Milano, 
we are in a position to confirm the 
new date.
www.salonemilano.it/en

IN PERSON EVENTS DATE & LOCATION

EXPORT FURNITURE EXHIBITION
Exciting exhibitors await buyers with their latest display of top quality modern and contemporary furniture where the latest 
designs for bedrooms, living areas, kitchen, children, office, outdoor living, hotel lounges including furniture parts and acces-
sories. The four-day event spreads over 40,000 square meters and with more than 400 exhibitors, you will find all the many of the 
international brands from Malaysia here – giving you a complete depth representation of what’s available in the furniture and 
furnishings industry today.
https://www.efe.my

March 10-13, 2021
Kuala Lumpur, Malaysia

DOMOTEX ASIA
DOMOTEX asia/CHINAFLOOR is the leading flooring trade exhibition in Asian Pacific and the second largest flooring trade exhi-
bition worldwide. As part of the DOMOTEX shows’ group, DOMOTEX asia/CHINAFLOOR is mainly targeting the emerging Asian 
markets. In 2019, the 21st edition of DOMOTEX asia/CHINAFLOOR covered over 175,000 sqm of gross exhibition space filled 
by 1,560 exhibitors from 40 countries. The wide range of products categories, combined with a comprehensive event program, 
attracts 60,000+ professional visitors to the fair every year. The visitor profile of this leading show can be categorized into buyers, 
agents, distributors / wholesalers, retailers, franchise dealers, architects / designers, contractors / project managers, real estate 
developers, and manufacturers. 
https://www.domotexasiachinafloor.com

March 24-26, 2021
Shanghai, China

CHINA INTERNATIONAL FURNITURE FAIR, CIFF (PHASE TWO)
Phase two of CIFF is dedicated to office furniture and seating, hotel furnishings, accessories, metal furniture, and furnishings for 
public spaces and reception areas, as well as materials and machinery for the furniture industry. Without a doubt, excitement and 
innovation are the key words of the next edition of CIFF Guangzhou which, completely reinvented, will host over 4,100 exhibi-
tors gathered in an exhibition space extending over 760,000 square meters.
https://www.ciff.furniture

March 28-31, 2021
Guangzhou, China

INTERIOR DESIGN SHOW
Celebrating and promoting design in Canada and across the world, IDS presents the best in design and thought leadership from 
emerging local designers to international legacy brands. Over the last two decades, design has shifted from the aesthetics of style 
to a powerful tool for change. The reinvented IDS21 will bring the latest and most innovative ideas, products and trends to market. 
A hub for change makers, design experts and visionaries, IDS has always focused on highlighting diverse voices and points of view 
to its audience and this year will be no different. With its ear to the ground, IDS21 will be an important platform for the pressing 
conversations that society is facing through groundbreaking products, keynotes and conference tracks.
https://toronto.interiordesignshow.com/en/home.html

May 13-16, 2021
Toronto

CLERKENWELL DESIGN WEEK
Clerkenwell is home to more creative businesses and architects per square mile than anywhere else on the planet, making it truly 
one of the most important design hubs in the world. To celebrate this rich and diverse community, Clerkenwell Design Week has 
created a showcase of leading UK and international brands and companies presented in a series of showroom events, exhibitions 
and special installations that take place across the area.
https://www.clerkenwelldesignweek.com

May 25-27, 2021
London

HDEXPO
HD Expo is designed to take your professional development to the next level. It’s where leading manufacturers unique to HD 
Expo debut their latest products; where innovative ideas become inspiration and knowledge on and off the show floor; and where 
network- ing leads to game-changing connections.
http://www.hdexpo.com

August 24-25, 2021
Las Vegas

NEOCON
NeoCon is the world’s leading platform for commercial design and the annual gathering place for over 50,000 design professionals 
and end-users.  Marking its 52nd edition, NeoCon continues to serve as the commercial design industry’s launch pad for innova-
tion -  showcasing game-changing products and services from leading companies and emerging talent, and providing unparalleled 
access to the most cutting-edge solutions.
http://www.neocon.com

October 4-6, 2021
Chicago

EDSPACES
This is the event for connecting key stakeholders who are designing, building, equipping, and managing learning environments 
with the manufacturers, distributors, and service providers offering solutions. Explore how the convergence of technology, space, 
and pedagogy impact learning. Real innovation is on display everywhere in the exhibits where new products and solutions are 
introduced and tested by curious attendees. Over 200 exhibitors will impart knowledge and expertise to improve student and 
teacher experience.
https://www.ed-spaces.com/

November 3-5, 2021
Pittsburgh

VIRTUAL EVENTS DATE

IDEC ANNUAL CONFERENCE
IDEC’s Annual Conference hosts 300-400 members, educators, practitioners, and graduate students. A gathering of Interior De-
sign Educators at every stage of their careers, the Annual Conference provides opportunities for dissemination of research related 
to the areas of design, teaching and learning, as well as creative scholarship. Our educators come hoping to not only hone their 
teaching skills but be introduced to the newest products used across the field so that they can introduce each of their students to 
them as well. The more Interior Design Educators know about what is happening in these industries, the more they can pass along 
to their students, who go out and act on this information as practitioners. One contact with one educator at the Annual Conference 
can have exponential impact on the transmission of information from dozens to hundreds of design students annually.
https://www.idec.org

March 2-5, 2021

BoFoooo

http://www.bof.press
https://bellowpress.com
http://www.bof.press
https://bellowpress.com
http://www.neocon.com
http://www.clerkenwelldesignweek.com
https://www.salonemilano.it/en
http://www.clerkenwelldesignweek.com
http://www.neocon.com
https://www.efe.my
https://www.domotexasiachinafloor.com
https://www.ciff.furniture
https://toronto.interiordesignshow.com/en/home.html
http://www.hdexpo.com
https://www.ed-spaces.com/
https://www.idec.org


30 31The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021 The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021

READ MORE ON 
OFFICE SNAPSHOTS
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FIRM: Warren & Mahoney
CLIENT: MediaWorks

SIZE: 48,438 sqft
SCOPE: Office

LOCATION: Auckland, New 
Zealand

INDUSTRY: Media

MediaWorks Offices – Auckland
The building, a 1970s storage warehouse, provided a non-

corporate and esoteric appeal Mediaworks were searching for 
to support 16 brand new studios, 400-plus workplace staff and 
state-of-the-art technical infrastructure to unify their broadcast 
performance and migration to live brand content enabled 
through video recording.

The interior is transformed into a ground floor and 
mezzanine level layout with spaces creating ‘hoods’ that use 
the architecture of the broadcasting studio suites as bumpers 
between brands, building a cityscape which presents like an 
urban masterplan.

The fit-out looks as much to the past as the future, inspired 
by music as a soulful medium that brings people together and 
reflects a nostalgic love for old and new.

BoFoooo

Midpoint Magazine|January 2021
Studio by Dekko’s Luna Shines in Expanding Galaxy of Dekko Designs and 
Products / HAT Contract / SiS Ergo does its ‘HomeWork’ / ‘Moving Designers’ 
Program Designed to Help Dealers Connect to Customers and Help in the 
Sales Process / Forward Space Celebrates Grand Opening of New Milwaukee 
Showroom / Welcome to the First Issue of Midpoint / Jim Heilborn - The 
Physics of Sales / Stefanie Ince - Resolutions for a Healthy New You / Gibson 
Interior Products Hires / Office Revolution Accelerates Growth with Location 
in Raleigh / Katie Leavell Joins INDEAL as Program Integration Associate 
/ Tampa Dealer Workscapes Signs Warehouse Deal near Ybor City / 2020 
Compare Allows Users Significant Advantages

Read the January 2021 issue today at:  https://bellowpress.com

JANUARY 2021
Issue 01 Published Monthly

indeal.com bellowpress.com

COLLECTIVE • INDUSTRY • INTELLIGENCE

COLLECTIVE • INDUSTRY • INTELLIGENCE

MIDPOINT MAGAZINE / ALSO IN THIS ISSUE:  

DEALER PROFILE - ABC FURNITURE, IOWA PROJECT SPOTLIGHT,   

ONE - WORKPLACE OFFICES - SANTA CLARA, CALIFORNIA

NOVEMBER 2020 
Issue 1 Published Monthlyindeal.com  bellowpress.com

ON THE STREETHow dealers are working   to restore offices in a  post COVID-19 world.
PG. 16 

NEWS: INDUSTRY GROWING
Office furnishing sales continue  

to rise across the country as  
offices reopen world-wide. 

PG. 6

OPINION: FIX YOUR SITECustomers expect a 
 polished image when they  first visit your website. 

PG. 10

ACME CORP’S NEW DIGSFlorida dealer creates an  environment for ACME  
to increase productivity.  

PG. 22
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https://officesnapshots.com/2021/01/25/mediaworks-offices-auckland/
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How CEUs will Evolve in 2021                        
and Beyond

ARCHITECTS AND DESIGNERS HAVE ALWAYS NEEDED CEUS TO KEEP THEIR ACCREDITATIONS. 
BUT IN TODAY’S WORLD OF DIGITAL PREVALENCE, WHERE INFORMATION CAN BE SOURCED 
(AND EASILY COMPARED) FROM EVERYWHERE, IT’S ELEVATING THE EXPECTATIONS OF CEUS 

FROM A CONTENT AND A DELIVERY PERSPECTIVE.

by Amanda Schneider

RESEARCH

The COVID-19 vaccine rollout is underway 
and with it comes murmurs of plans to 
return to physical offices. Most experts agree we won’t see 
widespread return-to-work policies in place until, at the earliest, late spring or 
early summer of 2021, but there is hope in the prospect of returning to some sense 
of normalcy. And that hope is prompting questions not only from those in the 
interiors industry, but also about the interiors industry.

Throughout the pandemic, ThinkLab has been studying the intricacies of remote 
work to understand its evolution and, perhaps more importantly, to digest how 
remote work will change how work in the industry gets done in the future. Just as 
critical, ThinkLab’s research focuses on gauging the temperature of the industry’s 
interest in and ability to connect digitally.

While designers are eager for many things to return to normal, we’ve identified 
one outlier in our research: continuing education units (CEUs) are the sole area 
architects and designers (A&D) increasingly rate as “better virtually,” according to 
our ongoing quarterly studies. As of December 2020, as per ThinkLab’s efforts to 
measure appetite for sales connections in this digital world, 47% of designers sur-
veyed say their consumption of CEUs is still increasing.
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Even before the pandemic, the American Institute of Architects reported CEUs 
ranked as the most impactful source of information on sustainability (67% of 
survey respondents agreed); CEUs were also the third most used resource for 
sustainability inquiries, second only to manufacturer websites and internet re-
search. Flash forward to the pandemic, and ThinkLab research suggests 50% of 
CEU participants in the interiors industry (namely A&D) want CEUs to remain 
virtual moving forward, while only 18% want them to return to an in-person plat-
form. The remaining percentage either didn’t attend CEUs or were unsure of their 
preference.

So, as we prepare to return to the office, what does that mean for the participants 
(i.e., A&D) and the manufacturers and dealers who present to them? We sat down 
with ThinkLab’s resident CEU expert, Giselle Walsh, to discuss the advantages of 
a digital CEU for A&D and manufacturers and to develop a list of presentation tips 
that benefit both parties. As she puts it, “One thing we know from a recent study is 
that local manufacturers’ reps (63% of the time) and favorite manufacturers/cor-
porate resources (48% of the time) are the most frequent sources designers turn to 
for CEUs. So, in this increasingly digitized era, where knowledge is the new cur-
rency, CEUs are one of the most critical connection points. They are of great value 
to designers and manufacturers.”

New demands in a virtual era
Architects and designers have always needed CEUs to keep their accreditations. 

But in today’s world of digital prevalence, where information can be sourced (and 
easily compared) from everywhere, it’s elevating the expectations of CEUs from a 
content and a delivery perspective. Here’s how.

Make sure content is king
As Walsh explains, “With so many online courses today, architects and design-

ers have more options than ever available at their fingertips, which puts a greater 
weight on the critical issue of CEU topic selection. We all know today’s hottest 
issues, but increased consumption means increased pressure to avoid what can 
become an echo chamber of repeat information to a designer sitting in on multiple 
virtual CEUs. What’s more, in a digital CEU, it’s easier for participants to multitask, 
meaning participants are seeking next-level content to keep them engaged.”

Be digitally engaging
With in-person CEUs, there’s an intrinsic value to the friendly face presenting 

the content. And, while friendly faces and relationships are still important, what 
trumps a friendly face in a digital CEU is a knowledgeable, compelling presenter 
and new types of engagement that leverage the limitations of a virtual world. Re-
member, just as content is compared, the quality of delivery will be, too, and may 
have an even bigger effect on the “staying power” of a CEU in this virtual world.

Walsh notes, “Technology has to be a flawless experience, and presenters must 

be confident, knowledgeable and engaging through a screen, which we all know is 
more difficult to many presenters accustomed to engaging and reading social cues 
in person.” It is easy for a digital presentation to feel like one-way communication, 
with little reaction from the audience.

What makes digital seminars great?
If the future of CEUs is digital, what allows for these events, originally created as 

a connection point between manufacturers and A&D, to remain a solid opportunity 
for engagement and interaction? Here are some tips for manufacturers:

• Keep content to 45 minutes. This is the International Design Continuing 
Education Council’s minimum requirement for one credit. Everyone is feeling 
Zoom fatigued, so it’s more important than ever to end on time.

• Leverage the “limits” of technology to create experiences that keep multi-
tasking, next-gen participants engaged. One example is having a second team 
member on the digital presentation to engage CEU takers in the chat. This 
not only provides feedback to the CEU presenter about what is resonating, 
but it also creates a new (digital) community experience that helps architects 
and designers interact with their peers, sharing their own perspectives in a 
way that couldn’t happen in person. It’s generally bad manners to talk to your 
neighbor in an in-person presentation.

• Elevate your follow-up. With digital CEUs, you have more reach per presenta-
tion but make fewer personal connections. Make sure your follow-up involves 
a familiar face and finds a shared reason to engage. If you use the chat interac-
tion above, it will give you clues as to mutual interests.

While in-person CEUs will most likely never fully go away, ThinkLab anticipates 
the future of CEUs will remain digital in 2021 and beyond. Walsh agrees and leaves 
us with this: “I think this is one of those instances where we’re already making 
change — and it’s going to stick. As for ThinkLab, we’re taking these insights to 
heart and researching new delivery methodology (think podcast CEUs, perhaps) to 
see what resonates most with both presenters and participants. It’s an exciting time 
for CEUs, and we’re proud to be at the forefront of understanding the changes.”

Designers: Have additional suggestions on what makes a great CEU? We’d love 
to hear from you. Manufacturers: Need help creating an engaging digital CEU? 
ThinkLab can help. BoF

Amanda Schneider is President of ThinkLab, the research division of SANDOW. At ThinkLab, we 
combine SANDOW Media’s incredible reach to the architecture and design community through 
brands like Interior Design Media, Metropolis, Luxe, and Material Bank with proven market 
research techniques to uncover relevant trends and opportunities for the design industry. Join in to 
explore what’s next at thinklab.design/join-in.
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To mark the launch of the Marien152 
Collection for Coalesse, Global Design 
Director John Hamilton sat down (virtually) 
with the collection’s designer, Arik Levy, 
to talk about the latest introduction, the 
inspiration behind it and collaborating with 
the Coalesse Design Group digitally.

An artist, designer, technician and 
photographer, Levy works across multiple 
disciplines from his studio in Paris. Best known 
publicly for his sculptures — such as his 
signature Rock pieces — his works and products 
are designed with a focus on the importance of 
people.

Meet Arik Levy: 
Designer of 
Marien152

A BIG COMPONENT OF THE DESIGN, 
AND CERTAINLY THE MANUFACTURING 

PROCESS, HAS BEEN THE ENVIRONMENTAL 
STEWARDSHIP COALESSE IS TRYING TO DO 

WITH THE CHAIR.
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Hamilton: What was the original inspiration for the design of 
this chair when we started working together?

Levy: The idea came from thinking about every time I bought a 
chair since I was born — there’s always something added to it — 
a little cushion on top that makes it a little bit more comfortable 
or something that adapts (to) the person who bought it and so 
on. This makes sense in an environment where everybody does 
their own thing, but in the working environment it doesn’t. So I 
thought, “How can we design a single product that fits the needs 
of many different people?” When I got the chair a couple of days 
ago, and thinking about the time that passed throughout the 
process, what was encouraging was that the inspiration and 
concept of the chair stayed authentic to what it was originally.

Hamilton: Are those the things that you really love about this 
or is there something more in the chair that romances you?

Levy: What I like about it is that there isn’t a specific curve 
in it. It’s completely different. It didn’t have the same (design) 
parameters of other products, and I like that because I think 
designing this kind of chair is not a product, it’s a challenge. And 
I think the challenge has been achieved because it’s there and 
because it’s convinced you, John.

Hamilton: Do you think that we were able to hold on to enough 
of that DNA that was your original concept and those details that 
you really wanted to see into the product?

Levy: I think we managed to. It did take a couple of rounds, and 
not every choice went from point A to point B in a smooth way, 
but we did get there in the end. I think we got most of the really 
big parts of the chair to where I wanted them to be. What I liked 
was that there were no compromises — there were solutions, so 
in this case it’s all good for me.
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Hamilton: A big component of the design, and certainly the 
manufacturing process, has been the environmental stewardship 
work we’re trying to do with this chair. There are a lot of decisions 
that were made in how it went into production that were based 
on trying to be better for the environment. Is that aligned with 
your thinking as well?

Levy: Yes, I think this environmental stewardship is super 
important, and I think it’s something that we must not only 
consider in our design processes and development, but talk 
about in the discussions between us as well. We were very much 
aware of it as we worked through the design process, but we 
also want to project that stewardship with the chair.

Hamilton: So what was it like collaborating with the design 
studio and Coalesse globally? How did you feel about it?

Levy: Working virtually during the pandemic has really 
influenced my behavior. Some interesting lessons came from 
the people I worked with — you, the designers, the engineers — 
as the process that we experienced was so different. We had to 
go through every little millimeter and zoom in and zoom out and 
zoom in and zoom out. Not always just because it was a design 
obsession, but because it’s an accumulation of many different 
ideas and opinions. It was an experience we had in Europe but 
then it changed again working with people from two different 
continents which made it still feel very new. You also said how 
do we work together to get to what I see as an important design 
element of the overarching solution yet achieve it in a way that’s 
manufacturable. It’s that flexibility that makes for the easiest 
types of people to work with I find. BoF
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more about leadership, effective working environments and culture promotion. Season one also 
focused on pandemic response, technology, remote work and getting ready to return to the work-
place.

“We are grateful to all the leaders who graciously offered their valuable time to share their expe-
rience and inspiration with our listeners,” said George Lucas Pfeiffer, CMO of BOS Holdings and 
host of the show. “These are the top minds in business, marketing, design, real estate and technol-
ogy that truly understand how great work gets done.”

You can listen to all of the season one episodes on demand at www.bos.com/pod or by searching 
Work Inspired on most podcasting platforms (Apple, Google, Spotify, etc).

Season two will start being released in the early spring.

ASSOCIATIONS

ASID Top US Design Honors Open for 2021
 Ɇ Submissions are open for the American Society of Interior Designers College of Fellows. The 

Society’s highest honor is bestowed on less than 1% of members. It recognizes those designers 
and non-designers who have made an exceptional industry impact.

Past Fellows and Honorary Fellows include Jamie D. Drake, Phyllis Harbinger, Benjamin Hun-
tington, Charrisse Johnston, Kerrie Kelly, BJ Miller, Tim Schelfe, Linda W. Sorrento and Gary E. 
Wheeler, among others.
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ASSOCIATIONS

Independent Suppliers Group Announces Discover Your 
Next Move Program

 Ɇ Independent Suppliers Group (ISG), the largest 
global, member-owned business products coopera-
tive, is launching a “Discover Your Next Move” pro-
gram to assist members to rethink their businesses 
as everyone adjusts to the remote worker and cus-
tomers returning to the work environment.

The program outlines the importance of reacting 
to change before it happens, and creating and uncov-
ering opportunities for ISG members to use today 
and beyond. The five key components of the program 
include an extensive education series featuring town 
halls and other information sharing initiatives, a “Who Sells It Guide” to easily identify products 
and categories, addition of new and adjacent category vendors, cross-sell opportunities and new 
group partnerships.

ISG is kicking off the program with a virtual town hall featuring the “Role of the IDC Sales Rep 
During COVID & Beyond.” It will feature ISG members sharing their experiences. The town hall 
will be facilitated by Marisa Pensa of Methods in Motion, who will discuss with panel members 
how they have been resourceful, creative and successful selling in the current environment.

David Guernsey, chairman of Independent Suppliers Group, said, “So much more than a pur-
chasing cooperative, ISG with Discover Your Next Move serves as a sales cooperative for our 
members. Beyond products, strategy and education are essential components of what ISG offers 
its members.”

DEALERS

BOS Concludes Season One of the Work Inspired Podcast 
Series, a Workspace Digital Production

 Ɇ BOS has concluded season one of The Work Inspired Podcast, a pro-
gram focused on commercial interiors produced by Workspace Digital.

The podcast featured 35 interviews of business executives and work-
place experts from around the world. Leaders from companies like 
Mastercard, Lululemon, Microsoft, IBM, Caterpillar, Volkswagen, Foot 
Locker and Abbvie were featured. Work Inspired also showcased indus-
try experts from companies like CBRE, HOK, Nelson, Haworth, AIS and 
Bluescape.

The Work Inspired Podcast was created for listeners looking to learn 

INDUSTRY PULSE

Remember to include us on your company PR distribution list. Send To: news@bellow.press
Please include high resolution photos along with your release. You may also submit online at:
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ASID National Honors recognize 
those who have demonstrated 
outstanding service to the interior 
design industry with four awards 
categories:

• Medalist Award: Recogniz-
es members and partners 
who have demonstrated 
outstanding service to 
ASID, have provided signif-
icant contributions to the 
interior design profession, 
and have made significant contributions that have enriched the human experience. This 
award can be bestowed as Medalist, Honorary Medalist and Educator Medalist.

• Chapter Community Service Award: Honors an ASID professional chapter that has dem-
onstrated an outstanding commitment to community service during the previous ASID 
program year.

• Industry Partner Merit Award: Honors those who have shown outstanding and significant 
service to their ASID chapters, made contributions that have enhanced the chapter or So-
ciety and have enriched the human experience through support of the design profession. 
The IP Merit award is the highest Industry Partner award bestowed by the Society.

• Lifetime Award: Recognizes and rewards individual members for their special contribu-
tions to ASID and the interior design industry. This award is limited to past ASID Society-
level chairs and other professional members who meet the eligibility criteria.

Through these programs, ASID celebrates the power of design and the designers who have had a 
positive impact on the human experience during a tumultuous year. As the world enters its sec-
ond year of a pandemic, the importance of design and finding strength and health in the spaces 
we inhabit is more palpable than ever, and ASID is thrilled to call attention to the designers and 
industry members doing the work to make it happen.

CAREERS

Wyatt Seating Names Nat Gallen Brand Manager
 Ɇ Wyatt Seating recently added Nat Gallen as its new brand manager. Gallen joins the Wyatt 

team after working in sales for Frito Lay. He is a graduate of St Joseph’s University.
“I’ve been a fan of Wyatt since the company started and with an exciting 2021 ahead, 

I’m very excited to take the reins and help more dealers join the Wyatt movement,” 
Gallen said.

2020 saw Wyatt Seating, a mid-market chair company, include more upgrades as 
standards, add rep groups across the United States and launch its easy-to-use chair 
builder called “The Studio.”Gallen

BoFoooo

CAREERS

Spellman and Barr Earn CHID Certification
 Ɇ Stan Spellman, senior vice president, and Christa Barr, account manager/designer, of Spell-

man Brady & Company, recently passed the American Academy of Healthcare Interior Designers 
(AAHID) examination and earned Certified Healthcare Interior Designer (CHID) certification.

Passage of the examination and earning the CHID credential signifies 
Spellman and Barr have met the standards for education, experience and 
examination and are certified health care interior designers. The CHID 
examination requires candidates to demonstrate competency in a variety 
of areas that affect the health care interior environment, including acute 
care, ambulatory care, behavioral and residential health care.

Spellman, who graduated from Kansas State University with a bachelor’s degree in interior 
architecture, has more than 35 years of experience in interior architecture, planning and design. 
Barr has a bachelor’s degree in interior design from Maryville University and more than 15 years 
of experience.

CAREERS

Tayco Announces Josh Bradbard as Vice President of Sales
 Ɇ Tayco welcomes Josh Bradbard to the team 

as their new vice president of sales. Bradbard 
brings more than 15 years of industry experi-
ence to his new role and will lead the evolution 
of Tayco’s sales team as they build impeccable 
Customer relationships, expanded distribution, 
and increase brand recognition.

Bradbard, who is based out of Maryland, joins the team during a unique time in the 
commercial office furniture industry. His experience, enthusiasm and creative think-
ing will allow Tayco to continue to grow and thrive, through original approaches to 
sales and promotions. 

“I am delighted to bring Josh in to lead our Sales Team,” said Kevin Philips, chief 
executive officer at Tayco. “With Josh at the helm, we will continue to grow sales and 

uncover new opportunities in conjunction with our Independent Reps and Dealers.”
Bradbard, who assumed his role at Tayco on Jan. 18, is already developing relationships with 

Tayco’s Independent Representatives and has instituted new strategies to expand the brand’s 
presence in the marketplace. 

“I am thrilled to be a part of Tayco’s fantastic team,” says Josh Bradbard, Vice President of 
Sales at Tayco. “Tayco’s brand is backed by high-quality products and a team that delivers a com-
prehensive customer experience to their Dealers every day. I look forward to building upon the 
strong foundation our brand has in the marketplace and introducing Tayco to many new custom-
ers as we move into the future as an organization.”

INDUSTRY PULSE
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Bradbard

http://www.bof.press
http://www.bof.press
https://bellowpress.com
https://bellowpress.com


46 47The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021 The Business of Furniture | Subscribe at bellowpress.com | January 27, 2021

BoFoooo INDUSTRY PULSE

ASSOCIATIONS

IIDA Announce Finalist of 11th annual Global Excellence 
Awards

 Ɇ IIDA has announced the finalists of the 2020 IIDA Global Excellence Awards, which honor 
originality and creativity in international interior design and interior architecture projects in 14 
categories.

“This year’s finalists harmoniously integrate architecture and interior design, creating daring 
and forward-looking aesthetics,” said IIDA Executive Vice President and CEO Cheryl S. Durst. 
“We’re proud to showcase these ambitious concepts from across the globe and are eager to an-
nounce the winners next month.”

The finalists were chosen by a jury of design experts, including Elizabeth Lowrey, principal, 
director of interior architecture, Elkus Manfredi Architects; Alexandra “Sandy” McGill, lead 
designer, Designworks, a BMW Group Company; and Sascha Wagner, president and CEO, Hunts-
man Architectural Group and international board president of IIDA.

“As we reviewed the projects, we were amazed by the stunning finishings and textures through-
out, both carefully detailed and beautifully executed,” said Lowrey on behalf of the jury. “In a 
year where we remained so isolated, it was humbling to see such unique projects from across the 
globe, connecting us through thoughtful design.”

2020 IIDA Global Excellence Design Awards finalists include:
Corporate space large (3,280 square feet and above)

• Chain10 Architecture & Interior Design Institute, Kaohsiung City, Taiwan, for Anti Cham-
ber, Kaohsiung City, Taiwan

• Woods Bagot, Shanghai for Trout & Partners Shanghai HQ, Shanghai
• YuQiang & Partners, Shenzhen, China, for Shenzhen Prince Plaza Exhibition Center, 

Shenzhen, China
Corporate Space Small (under 3,280 square feet)

• EVD, Shanghai, for EVD Office, Shanghai
• Woods Bagot, Shanghai, for confidential client’s headquarters, Shanghai

Education (elementary/secondary educational facilities, colleges/universities)
• DUTS design, Shanghai, for Space Renovation Design for English Giraffe in Qiantan, 

Shanghai
• Perkins&Will, Toronto, Appleby College A.W.B. Alumni Centre for Athletics and Student 

Life, Oakville, Canada
Entertainment (casinos, performing arts centers, sports arenas, theatres)

• One Plus Partnership Limited, Hong Kong, for Fu Sheng Mall Jinyi Cinema, Changsha, 
China

• Pulse On Partnership Limited, Hong Kong, for SFC Shangying Cinema Luxe, Suzhou, 
China

• Pulse On Partnership Limited, Hong Kong, for Bona Palace Cinema at Landmark River-
side Park, Chongqing, China

BoFoooo

Health care (hospitals, outpatient clinics, medical facilities)
• 100% interior Sylvia Leydecker, Cologne, Germany, for private clinic Chateau Gracht, 

Erftstadt, Germany
• Perkins&Will, Shanghai, for Fullerton Health Shanghai Lejing Clinic, Shanghai

Hotels
• Shanghai Hyee Interior Design Co., Ltd., Shanghai, for Tang Village Boutique Hotel, Xi’an, 

China
• PANORAMA Design Group, Hong Kong, for OneJee Hotel, Shenzhen, China
• Yang Bangsheng & Associates Group, Shenzhen, China, for Golden Eagle G Hotel Nanjing, 

Nanjing, China
Institutional (cultural, government/municipal spaces, libraries, religious spaces)

• Diamond Schmitt Architects/KWC Architects Inc., Toronto and Ottawa, Canada, for Sen-
ate of Canada Building, Ottawa, Canada

• DUTS design, Shanghai, for library of Zijin Campus, Nanjing Normal University, Nanjing 
City, China

• Yang Bangsheng & Associates Group, Shenzhen, China, for Xi’an Silk Road International 
Conference Center, Xi’an City, China

Public spaces and commercial lobbies
• IDMatrix, Shenzhen, China, for Xichang Vanke General’s Mansion, Xichang, China
• Karv One Design, Hong Kong, for The Léas, Dali, China
• KLID(Kris Lin International Design), Shanghai, for Central Park, Xi’an, China

Residences large (over 410 square feet)
• IDMatrix, Shenzhen, China, Ronshine Jonoon · Moon & Yard Yueqing, China
• Sergey Makhno Architects, Kyiv, Ukraine, for Shkrub House, Kozyn, Ukraine
• Vinte Design, Shenzhen, China, for Shuiwan 1979, Luo’s Apartment, Shenzhen, China

Residences small (under 410 square feet)
• Pone Architecture, Guangzhou, China, for The Home for a Brand New Start, Shenzhen, 

China
• Sergey Makhno Architects, Kyiv, Ukraine, for Mazanka Apartment, Kyiv, Ukraine

Restaurants, lounges and bars
• CL3 Architects Limited, Hong Kong, for JING Dining Room & Bar, Chongqing, China
• EDG Design, Singapore, for The Chinese National, Jakarta, Indonesia
• TOMO DESIGN, Shenzhen, China, for Heytea Lab (Shenzhen OCT Harbor Store), Shen-

zhen, China
Retail (stores, boutiques)

• Jade Simple Design, Chongqing, China, for FM Vintage Luxury Store, Chongqing, China
• MDO, Shanghai, for Absolute Flower Shop, Shanghai
• PANORAMA Design Group, Hong Kong, KidsWinshare Plus, Chengdu, China

Sales centers and show flats
• Kris Lin International Design, Shanghai, for Flow, Chengdu, China
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• ONE-CU Interior Design Lab, Shenzhen, China, for Guiyang Vanke • Guanhu Sales Cen-
ter, Guizhou, China

• DESIGN, Shenzhen, China, for Wulin Downtown, Hangzhou, China
Showrooms and exhibition spaces

• JST Architecture, Fuzhou, China, for Physical Geometry, Fuzhou, China
• Karv One Design, Hong Kong, for Vista, Fuzhou, China
• ONE-CU Interior Design Lab, Shenzhen, China, for Poly • City Gather Cheongsam 

Customization Workshop, Jiangmen, China
Spas, fitness centers and gymnasiums

• Pone Architecture, Guangzhou, China, for Fusion Fitness·q-plex Premium Club, Shen-
zhen, China

• CL3 Architects Limited, Hong Kong, for Spa and Fitness Center, Intercontinental 
Chongqing Raffles City, Chongqing, China

• Matrix Design, Shenzhen, China, for SUNAC Chongqing One Sino Park, Chongqing, Chi-
na.

Winners will be honored and the Best of Competition award announced, in co-sponsorship with 
BMW Group Designworks, during a virtual winners celebration on Feb. 11.

MANUFACTURERS

Framery Proven to be Best in Sound Insulation According 
to New Industry Standard

 Ɇ Until recently, there was not a suitable way to measure the level of sound insulation of en-
closed spaces, such as acoustic pods. The new ISO 23351-1 standard accurately measures the level 
of sound insulation of furniture ensembles, including semi-open and closed pods. It produces a 
single figure called speech level reduction (DS,A) that describes the degree of speech privacy the 
product being tested provides.

Turku University of Applied Sciences recently completed a study in which the speech level 
reduction of Framery O, and 10 other best-selling phone booths in the market were measured 
through this new industry standard. The study showed Framery O has the highest level of perfor-
mance of all the tested pods with a speech level reduction of 30.3 dB.

Alongside Framery, other manufacturers in the study included: Frem, König+Neurath, Martela, 
Mikomax, MuteDesign, Narbutas, ROOM, Sedus, Silen and Vetrospace. The announced figures 
listed in the table above are the dB numbers the listed companies use publicly on their website or 
materials to describe their products’ acoustic performance. The DS,A figures to the left of the an-
nounced figures demonstrate the lack of accuracy in the numbers reported by brands before the 
new standard was released. The results were analyzed to further the discussion of the practical 
significance of speech level reduction and properties of pods that influence sound insulation.

Various standards and ratings have been used in the past to describe the level of sound insula-
tion of phone booths and meeting pods, making it difficult to compare products without testing 
them. An apples-to-apples comparison of figures has not been possible until now. The new stan-
dard makes it much easier to choose the right product for your needs. Having a standard in place 
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now simplifies the 
process and en-
sures customers 
will know exactly 
what to expect.

“Transparency 
and happiness 
are at the core of 
what we strive 
for at Framery, 
so having a new 
standard that 
further ensures 
customer satis-
faction through 
those ideals is 
really exciting for our team,” said Lasse Karvinen, head of products at Framery. “We’re honored 
to be part of this progressive step in acoustic testing and are looking forward to all of the industry 
research and new discoveries to come.”

To get the optimal use of pods, they must be placed close to users in the middle of an office. Pods 
have to provide a certain level of sound insulation so the people working next to them will not be 
able to overhear discussions inside the pod and vice versa. This is especially true for single-person 
pods used on-demand because their use depends on them being readily available.

“A speech level reduction of 30 dB corresponds with the practical requirement of sound insula-
tion,” Karvinen said. “If the speech level reduction is lower and not this satisfactory, then the pod 
will have to be moved further away from the people working outside of them.”

A suitable way to measure the level of sound insulation of enclosed spaces, including acoustic 
pods, did not exist until recently. Quantities like sound reduction index (R) and sound transmis-
sion class (STC) have been used, but they only describe the ability of a single component, such 
as a wall, to reduce sound passing through it. In North America, ASTM E596-96 has been used 
before to determine noise isolation class (NIC) figures for pods, but unlike ISO 23351-1, it doesn’t 
put emphasis on the sound spectrum of speech, and because of that, NIC isn’t as good of an indi-
cator for speech privacy as DS,A.

ISO 23351-1 was released by ISO, an independent, non-governmental international organiza-
tion with a membership of 165 national standards bodies. Through its members, it brings togeth-
er experts to share knowledge and develop voluntary, consensus-based, market relevant Interna-
tional Standards that support innovation and provide solutions to global challenges.

Specifically, the testing method of ISO 23351-1 was developed by Valtteri Hongisto and his team 
from Turku University of Applied Sciences. Framery supported the development of the new stan-
dard by sharing lessons learned during the history of the company and providing resources for 
the validation of the testing method. This included shipping a Framery O to 10 acoustic laborato-
ries across Europe to ensure test results were in line with each other.
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SEATING

Allseating Launches T7 Arm for Task Seating
 Ɇ Allseating has launched T7, an adjustable, ergonomic arm 

inspired by the heightened need for adaptability in today’s work-
place. Available on Allseating’s You, Levo, Inertia and Chiroform 
task chairs, T7 will expand the capabilities of some of the brand’s 
most highly sought-after products. T7’s namesake reflects the 
seven movements the arm provides, which include a 360-degree 
pivot, forward, backward, up, down, in and out motions.

Allseating conceptualized the T7 Arm out of the growing need 
for highly adjustable and supportive ergonomic solutions for 
employees as they navigate working from home. Armrests in 
particular can support the muscular system when properly 
adjusted to a user’s body, including specific characteristics such 
as their arm length and dominant hand. This results in greater 
comfort for the user, which can also lead to increased produc-
tivity and happiness at work. With this in mind, Allseating de-
signed T7 as a holistic armrest that allows users to adjust their 
position as needed, whether it be height adjustment, width 
adjustment, or lateral adjustment.

“With a 360-degree pivoting, T7 is Allseating’s most adjustable 
arm to date,” says Cindy Lawton-Moreby, vice president of sales at Allseating. “It exceeds recom-
mended requirements outlined by BIFMA, GSA and CGSB on the elements of arm height, arm 
cap lateral and depth range and pivoting.”

WALL SYSTEMS

Global Introduces Zira Enhancement
 Ɇ Zira introduces walls with floating shelves and storage elements that deliver a custom mill-

work look to any space without the additional cost. Height adjustable desk integration, new fixed 
height desk options, frameless glass sliding doors and more are the latest additions to the Zira 
desking series that will personalize your workspace.
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From the office to the board-
room and everything in between, 
Zira will create an impression 
from the moment you walk 
through the front door. Zira is 
a complete workplace solution 
rooted in tradition with contem-
porary appeal. Integrated wall 
panels and Floating shelf ele-
ments deliver a custom millwork 
look to any space without the ad-
ditional cost.

For executive offices and man-
agement applications, create 
work environments that meet 
your work style and storage 

needs. Select from a range of classic and current laminate finish combinations and storage com-
ponents that can tower up to 84” high. Extensive options personalize your space. Integrated 
height adjustable capabilities provide a clean visual while allowing for sit-to-stand movement 
throughout the day.

Zira has a wide range of models and options that can provide both a traditional or contemporary 
appearance and layout. The open metal leg for worksurfaces and returns creates a modern look 
that integrates perfectly with a wide range of open and closed storage options. Zira has the right 
fit for any working style.
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TEXTILES

New Solutions from Designtex
 Ɇ Fashion meets function in the Rider, Tailor and Wend 

patterns from Designtex. Their bespoke looks and hard-
working performance fit in the boardroom, dorm room, 
emergency room or dining room. The three textiles are 
the ultimate sidekicks and can be paired with any one of 
the 52 colors with favorite patterns and textures.

Tilt and Nest are the first Crypton-pow-
ered, water-based coated fabrics free of 
solvents, plasticizer, PFAS and all the un-
desirables that top any environmentalist’s 
no-no list. Bleach cleanable and disinfect-
able, Tilt + Nest come in a full spectrum of 
colors from vibrant to soft.

SEATING

Studio TK Launches Adventura, a Versatile Lounge 
Furniture Line

 Ɇ Studio TK has introduced the Adventura 
Collection, a flexible product line including 
a lounge chair, settee and three-seat sofas 
with a variety of options to fit in various 
workplaces.

The collection brings in details of classic 
European styles paired with Studio TK’s 
flexible options. The pieces offer designers 
the ability to select from more than 72 com-
binations of fabrics, finishes and optional 
details, which work in many environments. 
The various finish options offer a customized fit for all types of organizations, from traditional 
corporate offices to crafty startups. The collection is ideal for flexible, mixed-use greeting spaces, 
lobbies and reception areas. The simple sofa pairs well with smaller furniture pieces for a casual 
meeting space.

“Adventura is inspired by a ‘choose your own adventure’ selection of finishes and configura-
tions,” said Charlie Bell, president, Studio TK. “Adventura’s name comes from the English ‘adven-
ture’ and the Italian ‘avventura’ as a blend of the many options Studio TK allows and the tradi-
tional stylings of classic European designs.”

The versatile lounge collection offers two leg styles: a four-leg post or U-channel sled, in either 
powdercoat paint or polished stainless steel. Additionally, the vast selection of upholstery op-
tions, including an optional arm wrap and tufted back cushion in a sewn or button upholstery, 
expands the options to a broader range of applications.
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MATERIALS

3form Debuts a 2021 Design Collection with Soft, 
Translucent Hues Inspired by Nature

 Ɇ Materials manufacturer 3form has introduced a line of earth-toned shades that demonstrate 
the relationship between color and light. From off-whites and cool grays to dusty blues, the col-
lection showcases the soft side of 3form’s color portfolio with 13 neutral hues.

Designed in response to the temperature of the world, the natural neutrals bring comfort to 
built environments and set the color story for 3form’s upcoming 2021 collections. Available in 
3form’s translucent Varia and Chroma panels, each space division illuminates with natural light, 
allowing connectivity and privacy to coexist within a communal space.

“Designers carry the responsibility to create a space that is comfortable and protected,” said 
3form’s Vice President of Design Christian Darby. “As humans, it’s natural for us to look (to) the 
Earth for stability. Whether it’s a feather, bark or a wicker basket, these natural elements help us 
feel more grounded. These colors do that for us, as well.”

The 2021 Design Collection adds warmth to commercial environments, including health care 
facilities, corporate offices, coworking spaces, hotel lobbies and more. Each panel is highly du-
rable, easy-to-clean and a safe, translucent partition in high-traffic areas.

Inspired by hues found in nature, the colors pair with organic materials like stone, ceramic tiles 
and wood. The collection’s desaturated tones also promote wellness, nurturing our psychological 
and physical health within shared spaces.

3form’s Varia and Chroma material platforms have certifications in Optimized EPD (SCS), 
Type III EPD (SCS), Greenguard Gold (UL) and Red List Free Declare Label (ILFI). These certi-
fications and higher product standards are an example of 3form’s comprehensive sustainability 
program, Align, in action. Launched in March 2020, Align represents 3form’s commitment to 
empowering architects, designers and consumers to make smart choices about how they buy and 
build.

Varia is available in 4 feet by 8 feet and 4 feet by 10 feet panels, with 1/4-, 3/8-, 1/2-, 3/4- and 
1-inch gauges and a two-week lead time. Chroma is available in 1/2-, 1- and 2-inch gauges, and in 4 
feet by 8 feet or 4 feet by 10 feet panels, depending on the gauge.
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WANTED: INDEPENDENT 
REPRESENTATIVES 

LAMVIN is searching for Independent 
Representatives, Groups to partner with in a 
variety of Markets Nationally, in Canada and 

Mexico.  

We are a manufacturer of superior architectural acoustical el-
ements, providing a variety of product offerings and custom 
solutions that make acoustics cool. 

What you bring: 
• Existing relationships, experience with architects, design-

ers, dealers, general and subcontractors.

• Excellent presentation, communication, follow up skills.

• Acoustical product knowledge is preferable but not neces-
sary.

• A successful track record with a solid line package and a 
core group of contract industry brands illustrating longev-
ity and minimal turnover.

• An understanding that “To whom much is given, much will 
be required”.

What LAMVIN provides: 
• Over 40 years of high-quality acoustical products, custom 

capabilities and an impeccable attention to detail.

• An emphasis on Training, Presentation Content and Sam-
pling, providing all Quoting, Project Management start to 
completion. 

• An Incredible Marketing team providing:

• Industry and project leads (Web, Reed/CMD)
• Email blasts 
• Web microsite networking 
• High Level Graphic, Creative Talent 

• MasterSpec, My Resource Library Visibility 
• Webinars and CEU’s 

• A generous commission structure, providing the ability to 
establish pricing based on relationships or the competitive 
climate in your market.

We are experiencing record sales growth after concluding a 
challenging year. 

Please contact our North America Sales Director, Douglas 
Shantz for more information and consideration at:

dshantz@lamvin.com

LAMVIN… Listen to the Quiet!

JOIN A LEADING MANUFACTURERS’ 
REP FIRM!    
We are currently seeking an Architect and Design Sales Rep-
resentative to work closely with the architectural & design 
community to specify our manufacturers furniture in the com-
mercial market.  Sales Representative will also work with our 
dealers in the New England region.  

A successful candidate may have experience working with 
general contractors, architects, designers and dealers.   

We are pursuing an enthusiastic, sales-minded candidate, 
with the right cultural fit.  ABS will provide training for the 
right individual. “Self-starter” applicants should be prepared 
to start by January 1, 2021.  

Desired skills and experience:
Bachelor’s Degree or post-secondary education preferred

• Specific experience in the furniture Industry is an asset

• Inside and/or outside sales experience with a proven track 
record of problem-solving and decision making preferred

INDUSTRY
MARKETPLACE & CLASSIFIEDS

The Global Marketplace for Furniture
Talent, Goods and Services

BoFoooo

LAMVIN
“L ISTEN  TO  THE  QUIET ®”

LAMVIN
“L ISTEN  TO  THE  QUIET ®”

One ad buy. One subscription.

At Bellow Press we deliver a platform to reach facility managers, specifiers, 
interior designers, reps and dealers who seek insightful, strategic coverage of 
the contract furnishings industry as a front-and-center concern. We cover the 
industry from a strategic point of view, concentrating on quality analysis and 
independently written articles, helping you understand the business better.

Our competitive edge lies within its highly targeted and fully paid subscriber 
base - you’re investing to reach an extremely qualified audience. It’s more 
affordable on a per-page basis than broad interior design based monthly 
publications, and it’s more affordable on a CPM basis than in-market publica-
tions. Better yet, none of your media buy is wasted: we pinpoint the industry 
professionals who are specifically focused on contract furnishings.

• Target the audience you want
• Increase brand awareness
• Put your brand next to great content
• Shorten the link between discovery and purchase
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    Download 2021 Media Kit

• Multi-level relationship building including an exceptional 
follow up discipline

• Experience working with architects and designers is an as-
set

• An ability to be a team player, while also having a strong 
work ethic and ability to work remotely

• Excellent time management, oral and written communica-
tion, interpersonal, organizational and presentation skills 
are a must

Personal Attributes
Professional appearance with a can-do attitude

• Excellent presentation and communication skills, both to 
individuals and groups

• Clean driving record and availability to travel within the as-
signed territory

• Reside in New England 

If interested, please send your resume to Darlene Akers
Darlene@akersbusiness.com
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